
1 

 
 

 

 

Press  Release  

 

50 THOUSAND ENTHUSIASTS AT 

MERCAINTEINFIERA, HOMELAND OF COLLECTIBLES  

A success on social media: with 92,435 fans on FB the 

Fiere di Parma event places ahead of Tefaf, Brafa and 

Masterpiece 
 

(Parma,  8  October )  There  were  the  anc ient  Venetian glass  beads 

rediscovered  in Ghana and Mali  tha t  te l l  the  s tory o f humanity  over  the  

last  2 ,000 years .  But  we were no t  a t  an anthropological  museum.  There 

was also the Ferrar i  750 Monza and the 250 Le Mans by Serg io 

Scagl iett i ,  worth 17 mi l l ion euros.  But  we were not at  the 

automobi le  museum.  

We were at Mercante inf iera, the Fiere di Parma internat ional  

exhib it ion of ant iques, modern ant iques,  col lect ib les  and vintage 

which conf irmed,  with 50,000 thousand enthusiasts and no less 

than 5000 buyers,  the success of a  unique format in the world:  on 

the one hand,  ant iques,  modern ant iques,  col lect ib les  and vintage, 

and on the other a gl impse of Ita l ian customs through its  col lateral  

shows.   

In  this  37th  ed it ion:   “The glass beads road from Venice  to Timbuktu 

15th-20th century" where the history of Venice crosses that of the 

col lector -entrepreneur  Augusto Panini ,  and “From sheet  metal  to 

des ign: Sergio Scagl iett i ’s  maieut ics" organized by Oscar  Scagl iet t i  

and Davide Toni and dedicated to the famous designer from 

Modena.  

 

Deta i ls conveyed the magic of the ephemeral  dimension that 

bewitched the publ ic,  l ike the De Nitt is paint ing portraying a young 

Italy bearing the markings of the Carbonar i  f lag at the bottom of 

her  garment  (value 40,000 euros) , a  rare Napoleon III  piece of 

furniture in turt le , ebony and g i lded bronze dated 1870 (va lue 

120,000 euros),  and a Sumerian eye idol with an inquis it ive  look 

dat ing to the fourth mil lennium BC, from the temple of Tel l  Brak.  

There was a lso des ign by Gio Pont i  and Joe Colombo,  just to name 

a few. 

 

The exhibit ion d isplayed iconic design objects and artworks 

spanning six mil lennia  of h istory. However, in pavi l ion 6 they made 

way for  an art form that may perhaps lack the touch of eternity but 

is certain ly  no less s igni f icant  for  the wardrobe of any woman: 

vintage col lect ib les.   

Here were the J immy Choo "Marlene" shoes made famous by Carr ie 

Bradshaw in Sex and the City,  a  necklace by Larry Vrba,  the famous 

des igner  of  jewel lery seen in V ictor ia 's  Secret fashion shows,  Morr is 

Moskowiz  mini  bags, colourful  Versace evening dresses,  and rare LV 

trunks designed by no less than Ernest Hemingway.  
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“The  event ’s  success with visitors - says Ilaria  Dazzi ,  Brand 

Manager of Mercante infiera  -  confirms our exhibit ion as the 

homeland of col lect ibles.  I t  is a place where people can f ind 

new evocat ive inspirat ion and which is attract ing buyers from 

al l over the wor ld in increasing numbers.   Our efforts wil l  go 

precisely in this direct ion,  that is,  increasing incoming act ivity,  

for example from countr ies such as the USA and Russia. 

Mercanteinauto,  the exhibit ion of cars from yesteryear, 

continues to grow and the collaboration with the Ferrari 

Museum of Maranel lo and with Piaggio wil l  al low us to offer 

init iat ives with great appeal to our publ ic.”  

There were new col laborat ions but a lso histor ica l  partners l ike the 

Vespa Club of Parma and the Vespa Histor ica l  Register ,  which 

brought to the exhib i t ion an except iona l  microcar,  the Vespa 400,  

with  models  from I taly,  France,  Swi tzer land  and  Austr ia .   

This  aes thet ic  narra t ion was  complemented  by the 500 vintage car  models  

and Edna Hi ll ’s  famous Fiat  1100/103 f rom Claudio Baroni ’s  Old Cars 

Col lect ion.   

 

And whi le  Mercanteinf iera  continues  to  a t tract  an audience  on Facebook 

as wel l ,  wi th 92 ,435 fans (7238 more  than in October  2017) ,  surpassing  

Tefaf,  Brafa  and Masterpiece ,  the  organizers  are  already focusing on the  

next  ed it ion,  which  wi l l  take p lace  from 2  to  10 March,  2019.   
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